2012 TOPCO # 4%~ < ¥

wm < AL F

BELBEGE JF ALy
o Tl 2

3F L e D0053




Vs » LR & AN kg
Iﬁl/‘o&%% "%9? /

i Fli ok

“wk
M

¥ v

s
Ny

g

FFRFE NS EF LER T DT IFEAB P hnRs o AT T2
P dfsd s PRk 3 2 f F 4 FRiFDERY §EFHFL I A
FrAFEARFELBEEI PR FL ﬁv%%’“#%%i HEB AR LR %I
FRERLFAvLE BB E T T Y AT F 0 A AR AITIE R
WAk AT U296 A SR E AR T HE c FHELEEHET I RFLSY
B¢ PP FEELERDE 2B R A BRI TF FTSHIE 2 ERF A0 Y
%ﬁﬁéﬁ@%&ﬁﬁ@:w%%’&%ﬁﬂiﬁﬁ%ﬂﬁwﬁgﬁﬁaﬁ@é
LMY AR P’,T%fiii%iz&;’%“ﬁj A MR EREDSEREMTL A
T oo hih v TR GO AR 2 B 5 R R e A T IR 3 Tl ok
% g Bl R RARAe P AL T AT 0Tk I 0E 1 TR Pl TR g 2 o

BT D RFLE B REL AT P e R
Abstract

Motivation crowding effect suggests that external money intervention weakens
the intrinsic motivation. The purpose of this study is to examine whether the
motivation crowding effect actually occurs during the process where consumers try to
stay environmentally friendly. Thus, this study will first investigate the effect of
environmental protection consciousness on green customer behavior, and then
investigate the effect incentive mechanisms have on environmental protection
consciousness and green customer behavior. 296 hotel guests are used as research
objects. Research results show that environmental protection consciousness positively
affects green consumer behavior. Cash discount incentives have no effect on the
choice of hotel guests to reuse their bed sheet or towels; on the contrary,
environmental protective alternatives are great incentives for hotel guests to maintain
their environmentally friendly behaviors. Regarding the demographics of hotels
guests, female and younger guests are more inclined to be environmentally friendly.
The contribution of this paper is that it proves the existence of motivation crowding
through the empirical analysis of hotel guests and enlightens the hospitality industry
on how to introduce environmentally friendly strategies to respond to motivation
crowding.

Keywords: environmental consciousness; green customer behavior; incentive

mechanisms; intrinsic motivation; motivation crowding effect
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