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R F A BB S B R D Martinetal (2005)4; 9 0 B A d R 6
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B kA Gem Rl Y o AR % Likert ~ B % R T 0 T ik 95 Li(2008)
EH R RERYERCHTEFARET Y 0 E T RA S E
EHREEEF K BAEAF I AL LNFE GRAEPZ AL AT ETNE
AfFERR o Bidd wie 60 R EfcdR o FE TR, PR %
5o EHT A SOSMEE 0 A7 4% Daugherty et al.(2001)% 3+ £ Bl
??‘gﬁﬁﬁ* VSR L paE 0 L Bl AR SR (0 R & Likert
BEE 2 @ATFHAHNERREBREREEY RS 7
Ay &fg#“z{w%‘rﬁﬁii}i’b/‘%;g:rf)grh,a;rrgi e 4

(FUIIFILM) 548 > #% 3 % A 50 o
(2) ®BR $RER

BN AR MIASART P OER N E R AN FER Lk
AR T AL 2 E3DIHBPHEE TN FREL K AFY é’ﬁ
VTRERTRE DAL RIREEERS N
03D 2 SRR LR 360&§£ﬁv;§w’;',f:réif§:m""%ﬂ"§]-r"1
P EEIFE 2D TG R AE ST B E
WFRER LR & mERE S T AR {'J*F“#m*ﬂJ_I;L’ L
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